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PREFACE 
 

 

The Book chapter introduces recent advances in Technology as a 

confluence of several disparate disciplines such as Finance 

(including Business Management), Information technology, 

Computer Science, Communication technology and marketing 

science. Business management has been at the heart of 

facilitating economic growth and success for organisations by 

rounding up the essential attributes businesses need for their 

sustenance. Nowadays, the role of business management has 

become critical for organizational success as it helps develop 

strategies, collects information about different capitals, finances, 

and other additional elements, and leverages technology that 

yields preferable results. The scope of financial management looks 

bright in 2022 and the forthcoming decade. The book chapter is 

written in a lucid and easy to understand in light of the 

liberalization and globalization of economy. The Advances in 

Finance, Accounting, and Economics book series aims to publish 

comprehensive and informative titles in all areas of economics 

and economic theory, finance, and accounting to assist in 

advancing the available knowledge and providing for further 

research development in these dynamic fields. 
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Dr. Suja Sundram, MBA, MPhil., Ph.D., concomitant as Assistant 

Professor, Department of Business Administration, Jubail 

University College, Kingdom of Saudi Arabia. Her area of 

specialization is Marketing and International Business. She 

serves as a Department Field Training Coordinator for 5 

programs namely Business Administration, Management 

Information Systems, Accounting, Human Resources Program 

and Logistics & Supply Chain Management. 

With 21 years of teaching experience in different Universities, she 

has acquired excellent proficiency of various Programs and 

Courses. Her publications in various Journals in both National and 

International helped her evolve as editorial member. She is a 

founder member of a Scientific Journal called 'Global Management 

Review and Sona Journal of Marketing Research’ for Sona 

College. She also helds a predominant role in the Board of Studies 

for Hindusthan College of Arts and Science and Sanjivini groups 

of Institutions. 

Though working in the kingdom, she continues to evaluate Ph.D. 

thesis as foreign examiner for Bharathiar University and Periyar 

University. As member of American Marketing Association and 

Stephen Covey Community, she participates in many conferences 

and presides over many workshops in India and aboard. 
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Dr. K. Bhavana Raj , Assistant Professor in the area of Banking, 

Finance & Business Analytics at Institute of Public Enterprise, 

Hyderabad is a prolific researcher and has published numerous 

research papers and case studies in various journals of 

international repute in the area of Banking, Finance & Business 

Analytics. She is also a reviewer for many reputed international 

journals. Her research interests include Risk Management, 

Basel, Corporate Finance, Risk Modelling,  Financial  Analytics, 

Corporate Governance etc. She has a blend of both engineering 

and management expertise, holding a B. Tech degree in 

Computer Science & Engineering, M.B.A and Ph.D from JNTU 

Hyderabad. She also has more than four years experience in HSBC 

Bank. 

She has successfully completed all 8 (eight) modules of MOOCs in 

SWAYAM - NITTT (The National Institute of Technical Teachers 

Training) conducted by NITTTR (The National Institute of 

Technical Teachers' Training and Research, Chennai) during 

March 2021 as per the AICTE mandatory teacher training policy 

in the First Attempt. She has qualified herself UGC-NET (University 

Grants Commission- National Eligibility Test) for Lectureship in 

June 2011 in the Faculty of Management Sciences -Finance in the 

First Attempt. 
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Mrs. Licy Varghese is a Senior Faculty Member in the Commerce 

Stream in a reputed college in Mumbai. She has done her M.Com, 

M. Ed, M. Phil, PGDCS and has over 25 years of teaching 

experience. She is presently pursuing her Doctoral Studies (P.h D) in 

Commerce. She is a good motivational speaker and has presented 

and participated in  several  National  and International Seminars. 

She has also authored Books and is on the Editorial Board. She 

has written several papers based on her Doctoral Thesis. 
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Dr. Gowrishankkar .V, is an Assistant Professor, School of 

Management, Sri Krishna College of Engineering and 

Technology, Coimbatore, India. He pursued his MBA(HR) degree 

at Sri Ramakrishna College of Arts and Science, Coimbatore 

(Anna University with first class), Master of Philosophy degree 

at PRIST University with first class and Pursued Ph. D in 

Karpagam Academy of Higher Education, Coimbatore. He has 

more than 6 years of teaching experience and 6 year of 

industrial experience. He has published 19 International 

Journals and 2 National Journal. He has published his articles in 

reputed in Scopus and WOS journals. He presented 3 national 

conference and 2 international conference. He had attended 

more than 23 Faculty Development Programmes and workshops 

at various institutions. He conducted 5 Guest Lecture for MBA 

and BBA students in various colleges in and around Coimbatore. 

He has received Patent Right (3rd Position) on the title 

“Consumer Attitudes towards International and Local Brands in 

the Indian Manufacturing Sector”. Published 3 books on HRM, 

Managerial Economics, Business Ethics. His area of 

specialization includes HR and Marketing. 
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Prof. Vedprakash Anandrao Kalyan has been teaching 

Mathematics to undergraduate and postgraduate students in 

Dnyanopasak College, Parbhani (M.S.) for the last 21 years. With 

teaching experience in different colleges, he has acquired 

excellent proficiency of various programs and courses. He has 

been actively involved in research in the field of fixed point 

theory. To his credit, he has several research papers in reputed 

international journals. He has presented research papers in 

national and international Conferences. 

He has chaired the sessions and delivered plenary lectures in 

many national and regional level lecture series, workshops and 

conferences. He has also organised regional level workshops and 

seminars. He has worked as a judge for the inter-state science 

exhibition. He has served as the centre superintendent for the 

University examinations. He is a life member of Indian 

Mathematical Society, Marathwada  Mathematical  Society, Indian 

Science Congress Association, and MACCIA. 
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Dr. Ataur Rahman Farooqi is Doctorate in Commerce and has 

teaching experience of 8 years in Accounting and finance related 

subjects. Dr Farooqi possesses experience from three different 

countries teaching many Post graduate and undergraduate 

courses, along with teaching he is also guiding PH.D students. 

He has attended many Workshops/FDP/MDP at national and 

international level. In addition to it he has also published many 

articles, research papers, books in his expert area . Dr Farooqi has 

attended and presented research papers in many national and 

international conference. He has also reviewed many research 

papers for many journals. 
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